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A key component of the sustainable development agenda in Latin America is the 

guarantee of the rights of boys, girls, and teenagers. A recent effort to prioritize ten 

solutions to the most pressing problems in the region ranked child development as 

the most significant issue. The seventh leading priority on the list bears a direct con-

nection to children as well: implementation of nutritional programs for preschool 

age boys and girls. Similarly, a number of the other key solutions set out identified 

in the study affect children, even if they are not targeted exclusively at the youngest 

segments. Ultimately, four of the ten critical challenges facing Latin America relate 

to children1.

Additional studies by social entities, governments, and international organiza-

tions concur with these conclusions: boys, girls, and teenagers represent the buil-

ding blocks of the future and, as such, should be the object of priority and immedia-

te actions, plans, and policies. 

The violation of children’s rights has devastating long-term consequences for 

society. Malnutrition in early childhood, for example, adversely impacts the develo-

pment of children’s cognitive potential, a lasting effect felt throughout life.

¹ See Consulta de San José: http://www.copenhagenconsensus.com/Projects/CC%20Latin%20America.aspx

Children at the heart
of the development agenda
in Latin America
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An analysis of the regional landscape with respect to fulfillment of the Millennium 

Development Goals reveals a number of difficult challenges2: 

•	 Extreme poverty disproportionately affects children: two out of every five 

persons living in extreme poverty in Latin America and the Caribbean are 

boys, girls, or teenagers. 

•	 Throughout the region, a full 41 million boys and girls age 0-12 years and 15 

million teenagers age 13-19 years live in extreme poverty. 

•	 Significant progress has been made in child malnutrition, and a majority of 

countries are on the path to fulfilling the Millennium Goal in this area. In 1990, 

estimates indicated that 10.3% of children in Latin America and the Caribbean 

suffered from general malnutrition. Current data point to a reduction in the mal-

nutrition rate to 7.5% (4,2 million children under the age of five). However, there 

are still 8,8 million boys and girls throughout the region suffering from chronic 

malnutrition due to the persistence of inadequate nutritional levels, both in terms 

of quantity and quality. 

•	 One in every four young persons (15-19 years) in the poorest 20% of the popu-

lation fails to complete primary education, whereas among the wealthiest 20%, 

the figure stands at one in every 25 young persons. 

•	 While the maternal mortality rate in Latin America – 190 deaths per 100,000 

live births – is relatively low in relation to other developing regions, the figures 

have remained virtually unchanged over the past decade – casting into doubt the 

region’s prospects for meeting this Millennium Development Goal.

•	 It is estimated that more than 2,1 million persons across Latin America and 

the Caribbean are living with HIV/Aids, of which 740,000 are young persons 

between the ages of 15 and 24 years.

These goals and challenges, among others, as addressed through the lens of the 

media and communications sector, represent the driving and guiding factors under-

lying the efforts of the Latin American Network of News Agencies for Children’s 

Rights (ANDI Latin America Network).

2  The MDGs are about Children: Progress and Challenges in Latin America and the Caribbean. Unicef 2005

“Children are at the 
heart of one and 
every Millennium 
Development Goal, 
beginning with the 
battle against poverty.” 

Hilde F. Johnson, 
minister of International 
Development, Norway 
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The member organizations of the Latin American Network of News Agencies for 

Children’s Rights (ANDI Latin America Network) view communication as a criti-

cal tool to the development process on the continent. To this end, they are actively 

engaged in mobilizing and building capacity among journalists and in media mon-

itoring initiatives in the region’s 12 nations. 

The ANDI Latin America Network was established in 2003 as a joint initiative 

of non-governmental organizations committed to promoting the rights of girls, 

boys, and teenagers. Its mission is to provide support to the consolidation of a 

journalistic culture committed to boosting the public visibility of the priority poli-

cies adopted for the youngest population segments and contributing to human and 

social development, as well as equality and equity.

Each ANDI Network agency is backed at the local level by a social organiza-

tion of recognized distinction in the human rights, communication, and develop-

ment field in its country. 

The objectives of the Network are:

•	 To foster socially responsible communication 

practices among journalists, media companies, 

information sources, and other social actors, 

with an emphasis on public policies. 

•	 To promote the right to information and commu-

nication, without discrimination of any nature.

•	 To contribute to the process of democratic go-

vernance in, and the democratization of, Latin 

American societies through the promotion of 

citizen participation in social control.

•	 To build national and regional information sys-

tems capable of enhancing public discussion 

on the social agenda. 

•	 To promote the effective participation of 

girls, boys, and teenagers in the various so-

cial spaces, with particular attention to com-

munication activities.

•	 To stimulate the exchange of experiences in 

the fields of communications and rights bet-

ween Network member organizations and 

society as a whole. 

In the span of just one year following its founding, the ANDI Latin America Net-

work was recognized as one of the three most innovative development projects in the 

world. The award was bestowed by the Government of Japan and The Global Develop-

ment Network, a World Bank initiative. 

The ANDI Latin America Network:
a strategic integration
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Journalism, children’s rights 
and the public agenda

The ANDI Latin America Network addresses 

the relationship between mass media outlets 

and the rights of children based on three jour-

nalistic key axes:

•	 To supply reliable and contextual in-

formation to the public for the purpo-

se of enabling citizens to participate 

more actively in public life, providing 

them with greater knowledge of their 

rights and the power to demand fulfi-

llment of those rights.

•	 To set a priority agenda for the dis-

cussion of significant human deve-

lopment issues by strengthening the 

capacity of decision-makers to im-

plement policies aimed at meeting the 

needs and interests of the population 

as a whole.

•	 To exercise social control over gover-

ning authorities, as well as the private 

sector and civil society, with a view 

to ensuring they act with full respon-

sibility and transparency in the for-

mulation, execution, monitoring, and 

evaluation of public policies3. 

Print media coverage of
children’s issues in the continent 

A study published by ANDI and the ANDI Latin America Network assessed media cover-

age in 12 countries from 2005 to 2007. A total of 795,765 stories published in 130 news-

papers were reviewed. The data clearly indicates an increase in the number of news reports 

published in the survey outlets between 2005 and 2007. In 2005, the average stood at 1,961 

stories per newspaper. In 2006 and 2007, that number climbed to 2,372 and 2,180, respec-

tively. Other data emerging from the study pointed to the following trends:

3 Additionally, the Consulta de San José cites the watchdog role of a fully independent press, free of govern-
ment manipulation or control, as the 11th most important factor on its list of challenges and solutions.  
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•	 While there was a significant increase in published content, the news cove-

rage continued to reveal an inadequate commitment to the effective over-

sight of the public policies enacted by the State and to the defense of a 

more inclusive development model (see Table 1). 

•	 The key issues addressed in the news stories since 2005 remained relatively 

stable, with particular emphasis given to education, violence, and health, to 

the detriment of other topics, including child labor, migration and displace-

ment, homelessness, and disabilities – questions of equal significance to the 

children’s agenda which were referenced in less than 3% of the content.

•	 Education was the most often cited issue in the survey countries in 2005, 

2006, and 2007. 

•	 In the three survey years, violence ranked as the second most reported 

issue, referenced in an average of 13.70% of the stories published in the 

2005-2007 period.

•	 In 2007, health represented the third leading topic, appearing in 11.65% of 

the sample news articles.

•	 The Latin American press does not yet offer a plurality of opinions, a fun-

damental aspect of quality journalism. This deficiency is revealed by the 

limited scope of sources cited in the news coverage: an average of 1,26 in 

2005 and 1,28 in 2007.

•	 In 2007, official channels represented the most prevalent information sour-

ces in the published content, corresponding to 33.20% of the total in the 

countries surveyed.

Table 1

PUBLIC POLICIES AND STATISTICAL DATA 
(% per country of news stories on children in 2005, 2006, and 2007)*
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POLICIES 

2005 1.51% 3.60% 15.32% 7.81% 1,88% 1.22% 1.61% - 0.73% 15.72% - 1.08% 5.05%

2006 3.06% 4.68% 18.47% 5.85% - 0.28% 0.27% - 0.95% 10.11% - 1.65% 5.04%

2007 2.15% 2.00% 16.04% 6.48% - 0.31%  0.16% 9.76% 0.31% 12.69% 31.00% 6.19% 7.92%

CITES DATA, 
SOCIAL INDI-
CATORS, OR 
STATISTICS

2005 3.33% 3.56% 8.77% 10.32% 2.60% 0.81% 3.20% - 4.99% 1.36% - 1.51% 4.05%

2006 4.20% 3.04% 9.50% 3.92% - 0.94% 2.99% - 3.29% 1.96% - 1.65% 3.50%

2007 4.93% 1.56% 16.54% 3.14% - 0.32% 2.15% 4.00% 2.91% 1.23% 9.60% 3.15% 4.50%

*Variables may be checked multiple times.
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The 12 agencies of the ANDI Latin America Network have the capacity to develop a 

series of joint actions and products – whether undertaken by the Network as a whole 

or by specific groups of member organizations – with a view to enhancing the qual-

ity of the public debate and the coverage of issues related to children and sustainable 

development. Below, we offer a detailed analysis of some of these actions based on 

five strategic axes.

1. Youth participation

•	 Promoting the active participation of boys, girls, and teenagers in the pro-

duction of radio, audiovisual, written, and Internet material.

•	 Capacity building for the youngest population segments to strengthen their 

interpersonal communication competencies.

•	 Access for boys, girls, and teenagers to the media, so as to ensure their 

full participation, based on a human rights perspective, and on ends – and 

prevent, concomitantly, their manipulation or use in the programs and inter-

views to which they are invited for ends other than those previously agreed.

•	 Support the dialogue between boys, girls, and teenagers and the media in a 

manner that offers journalists a better understanding of their views on the 

issues affecting them and assures the opinions of these social groups are 

incorporated to the coverage in a responsible manner.

•	 Development of procedures for consulting boys, girls, and teenagers on the 

preparation of reports and documents developed by the individual agencies 

in each country.

Products and actions

Child communicators
In 2007, the PANA Agency established the Child Communicators Network (Niños, Niñas y Adolescentes 
Comunicadores – NNA Comunicadores) in Venezuela. The main objective of the initiative is to promote and 
strengthen knowledge and strategies for enhancing communication in families, educational centers, and 
communities, through discussions and exchanges on issues of interest. Initially, composed of 20 members, the 
group now has 35 active members. Additionally, children receive capacity building in media production, an effort 
undertaken by the PANDI Colombia Agency as well, focused specifically on creating blogs aimed at enlightening 
children on why and in what way they are newsworthy.

In Nicaragua, the National Communications Network for Children’s Rights (Red Nacional de Comunicación 
por los Derechos de la Niñez y la Adolescencia) has successfully mobilized 237 child communicators to participate 
in consultations during the preparation of reports on news media coverage in Nicaragua. The initiative has also 
served to foster direct dialogue between children and journalists.
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2. Monitoring and analysis 

•	 Clipping and classification of new stories published in the leading newspapers 

in each of the 12 countries surveyed.

•	 Daily electronic bulletins with summaries of news articles related to the rights 

of boys, girls, and teenagers.

•	 Weekly summaries of the main news stories on children published in the Latin 

American print media (distributed in Portuguese and Spanish).

•	 Report titled Children and the Media, with an analysis of the progress and 

challenges of the coverage in the survey newspapers.

•	 National seminars with the participation of journalists and experts to discuss 

the data and trends emerging from the monitoring of the news media’s covera-

ge of children’s issues.

•	 Comparative research on the quality of regional news coverage through conso-

lidation of the national data collected in the survey countries.

•	 Special analyses on various topics of social relevance.

Individual 
country reports 

The member agencies of the 
ANDI Latin America Network 

prepare analytical reports on the 
editorial treatment of important 

topics connected to the rights of 
boys, girls, and teenagers in each 

country’s print media.

Based on the classification of 
daily content drawn from the 

region’s leading newspapers, the 
reports generated by the individual 
organizations provide quantitative 
and qualitative data and analyses 
aimed at identifying the strengths 

and weaknesses of the news media’s 
work in each country.

All ANDI Network agencies employ the 
same methodology. The publications 

offer a detailed snapshot of the various 
indicators, including the priority given 

to different issues, the information 
sources consulted, and the references 

to legislation and public policies, as 
well as an overview of the editorial 

profile of each newspaper.

The key conclusions are discussed 
with journalists and social policy 
experts. The national reports are 
distributed amongst journalists, 

students, communications professors, 
and various social actors in the 

human rights fields. 



9

3. Mobilization 

•	 Production and distribution in each country of a weekly agenda of activi-

ties centered on the rights of boys, girls, and teenagers.

•	 Pitching news stories concerning the status of children’s policies to the 

media.

•	 Operation of a database with information on experts and organizations en-

gaged in the various aspects of the children’s rights agenda. 

•	 Maintenance and update of the network’s web page, which includes a sepa-

rate section for each agency and provides channels for continuous commu-

nication and interaction within the network.

•	 Supply of technical consulting assistance (help desk) to journalists and 

information sources in each country.

•	 Establishment of hot sites on the network’s web page with specific infor-

mation on relevant issues.

•	 Organization of an awards contest in investigative journalism aimed at sti-

mulating professionals and the media to develop in-depth reports on va-

rious topics.

•	 Sponsorship of the “Child-Friendly Journalist” award in recognition of pro-

fessionals committed to covering social issues.

“Child-Friendly 
Journalist” Award 

The award strives to confer public 
recognition to professionals 
who distinguish themselves for 
producing quality journalism on 
topics related to children. Winning 
journalists receive specialized 
materials and publications, are 
invited to take part in capacity 
building workshops and seminars, 
and benefit from the enhanced 
support of the ANDI Latin America 
Network in their countries.

An independent evaluation of the 
initiative in Brazil revealed that 
among the 346 award-winning 
journalists, 38% are professionals 
occupying high-level positions 
within media outlets (editor or 
managing editors), while 97% 
believe that the project contribu-
tes toward improving the quality 
of the coverage and recognize 
that the initiative has spurred the 
media to devote more space to 
children’s issues. 

ANDI’s EXPERIENCE

As the founding entity of, and inspiration for many of the activities and products today implemented by, 
the ANDI Latin America Network, the Brazilian News Agency for Children’s Rights  (Agência de Notícias 
dos Direitos da Infância – ANDI) is a non-governmental organization established in 1993 by a group of 
journalists engaged in implementing strategies grounded in the view that achieving high levels of sustainable 
and socially inclusive development requires a dynamic, qualified, and independent media system. 

Since 1999, the entity has undertaken coordinated efforts with organizations in ten Brazilian states, all part 
of the ANDI Brazil Network, becoming one of the country’s key drivers of aware-raising and mobilization in the 
area of children’s rights. Today, ANDI is an international reference in the communication for development field.
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4. Training

•	 Capacity building workshops for journalists and editors engaged in covering 

topics related to children and sustainable development.

•	 Publication of books, guidelines, and handbooks connected to priority issues 

of the children’s agenda.

•	 Development of distance course programs for journalists, communication 

students and information sources. 

•	 Organization of capacity building seminars for journalists, information sour-

ces, and communications students.

•	 Grants for university students for the development of research papers and 

theses on the relationship between children’s rights and journalism.

•	 Organization of international capacity building seminars and workshops for 

journalists throughout the region on social agenda issues.

Workshops for 
journalists on issues 

related to violence
In October 2006, the Secretary-

General of the United Nations 
presented the Study on Violence 

against Children, in New York. To 
stimulate qualified debate on the 
various aspects connected to the 
phenomenon, the ANDI Network 

organized three sub-regional 
workshops aimed at enhancing the 

capacities of the Latin American media 
in regard to the issue. Journalists and 

information sources from 16 countries 
took part in the events. 

Similarly, the Network has tackled 
other issues at the regional level 

as well, including avian flu and the 
rights of disabled children. These 

initiatives spurred the organization 
of several training workshops for 

journalists throughout the Southern 
Cone, the Andean region, and 

Central America.



11

5. Public Communications Policies
•	 Conduct of research directed at analyzing each country’s par-

ticular communications framework, with an emphasis on com-

munication policies connected to children’s rights.

•	 Distribution of specific publications in Portuguese and Spanish 

aimed at ensuring wide dissemination of the issue. Some of the 

documents worth mentioning are: Media and Communication 
Policies (Medios y Políticas Públicas de Comunicación); TV 
Rating System: Building Citizenship on the Small Screen (Cla-

sificación de Obras Audiovisuales: Construyendo la Ciudadanía 

en la Pequeña Pantalla), and Media Regulation and Children’s 
Rights in Latin America (Regulación de Medios y Derechos de 

Niños, Niñas y Adolescentes en América Latina).

•	 Development of an online practice community involving social 

actors in 13 countries. Information exchange mechanisms in-

clude providing a community blog for members, a library with 

resources on the principal aspects relating to communications 

policies, and an agenda of events.

•	 Distribution of a twice-monthly bulletin to ANDI Network 

members and other stakeholders with information on commu-

nications policies in Latin America.

•	 Formulation of advocacy strategies for communication policies 

in each country or at the international level. A recent example 

was the mobilization effort launched by ANDI Brazil to secure 

approval of a new national TV ratings system.

A regional integration

With a view to contributing toward bolstering the interaction between social actors and boosting the circulation 
of qualified information on communications policies, in 2008 ANDI and the ANDI Latin America Network 
implemented a project to forge a collective space for incidence strategies related to the topics in question.

Nearly 120 participants from various countries joined an online group to promote the knowledge sharing on 
communication policies. In 2008, an online practice community was launched with the objective of achieving 
enhanced coordination through the identification of actions and strategies that could potentially be developed or 
strengthened in each member country and at the international level.
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The 12 member agencies of the ANDI Latin America Network have contributed to 

ensuring Latin American newspapers provide expanded coverage on children’s is-

sues. The first analysis of the regional news coverage in 2005 identified an average 

of 1,961 stories per media outlet. In 2006 and 2007, that figure had risen to 2,372 

and 2,180, respectively (see Table 2).

Argentina

Over the past six years, the Children’s Chapter Agency / Social Journalism (Agencia 

Capítulo Infancia / Periodismo Social) took active part in the formulation of a ten-

point plan for quality children’s television. The initiative was subsequently included 

in the country’s new audiovisual law enacted in 2009 by the National Congress.

Brazil

From	1996	to	2007,	the	number	of	news	stories	on	children	published	in	the	50	Bra-
zilian	outlets	monitored	by	ANDI	grew	more	than	a	1,000%,	climbing	from	10,700	
to	146,640	articles	per	year.	In	addition,	 the	groundbreaking	Tim	Lopes	Contest	 in	
Investigative	Journalism	has	allowed	the	Agency	to	effectively	promote	the	coverage	
of	policies	designed	 to	confront	 sexual	violence	against	boys,	girls,	and	 teenagers.	
Furthermore,	ANDI	has	collaborated	with	the	Brazilian	government	to	draft	a	new	TV	
rating	instrument	and	coordinated	a	broad	mobilization	campaign	to	ensure	complian-
ce	with	the	applicable	regulations	throughout	the	national	territory.		

Achievements of the Network

COVERAGE OF CHILDREN
(data by country on news stories related to children in 2005, 2006, and 2007)
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TOTAL NUMBER 
OF STORIES
REVIEWED

2005 28,615 9,036 116,556 9,572 10,232 13,636 6,192 _ 4,491 16,548 _ 22,395 237,273

2006 29,372 9,239 156,552 11,490 _ 13,069 6,946 _ 4,015 15,187 _ 29,237 275,107

2007 26,647 12,898 149,640 14,058 _ 10,778 6,980 8,527 4,473 16,953 4,832 27,599 283,385

TOTAL NEWS 
OUTLETS 
TRARING PART 
IN SURVEY

2005 12 9 54 9 4 10 7 _ 5 5 _ 6 121

2006 12 8 54 9 _ 10 7 _ 4 5 _ 7 116

2007 12 9 54 9 _ 11 7 5 4 5 7 7 130

AVERAGE 
NUMBER 
OF STORIES 
PUBLISHED PER 
OUTLET

2005 2,385 1,004 2,158 1,064 2,558 1,364 885 _ 898 3,310 _ 3,733 1,961

2006 2,448 1,155 2,899 1,277 _ 1,307 992 _ 1,004 3,037 _ 4,177 2,372

2007 2,221 1,433 2,771 1,562 _ 980 997 1,705 1,118 3,391 690 3,943 2,180

Table 2

* The figures were calculated based on a sample of news stories on children published in the three surveyed years: 9,713 (2005), 13,046 (2006), and 12,470 (2007).
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Colombia
The efforts of the Pandi Agency (Agencia Pandi) in the 2006-
2008 period led directly to an 8% increase in the number of 
stories published in the country’s leading newspapers in which 
the views of boys, girls, and teenagers were included. As an 
example, in 2008, La Patria, a daily in the city of Manizales, 
provided readers with the views and comments of children in 
70% of its content.

Nicaragua 
The National Communications Network for Children’s Rights 
(Red Nacional de Comunicación por los Derechos de la Ni-
ñez y la Adolescencia) launched a successful mobilization to 
push through a proposed code of ethics for the coverage of 
children’s issues. A total of 52 journalists who participated in 
the capacity building initiatives offered by the Network in 2007 
and 2008 signed the proposal. In 2009, the mobilization effort 
was undertaken directly by journalist completing graduate pro-
grams in Communications and Children’s Rights.

Paraguay
In its six years of existence the Global News Agency (Agencia 
Global de Noticias) has forged a direct alliance with 300 jo-
urnalists, 20 mass media outlets, and more than 100 informa-
tion sources. In addition, it conducts ongoing monitoring of 
the country’s national dailies in connection with the coverage 
of children’s issues. These efforts have served to enhance the 

quality of the news, particularly with respect to the presen-
tation of solutions-based content (which has gone from 9% 
to 21% of the coverage) and policy-oriented reporting (which 
has risen from 12.7% to 21.7% of the coverage). The Agency’s 
mobilization measures have exercised a direct impact on the 
priority policies for children, including budget increases to 
address child malnutrition.

Venezuela
Since its founding, the PANA Agency (Agencia PANA) has 
provided direct capacity building to 329 professionals in so-
cial communication outlets (journalists, producers, editors, an-
chors, camera operators, etc.) who now dispose of the tools to 
deliver information from a children’s rights perspective. This is 
reflected in the growing number of published news stories rela-
ted to the youngest segments and the increased participation of 
boys, girls, and teenagers as information sources.

THE NETWORK IN NUMBERS

monitored newspapers.
journalists receiving information and awareness-
raising through newsletters.
information sources registered in the sources da-
tabase.
publications.
journalists receiving capacity building in work-
shops and seminars.

130
15.000

3.809

87
4.830
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Argentina
Capítulo Infancia / Periodismo Social 

Tel/Fax: (54 11) 4785-3950 

capituloinfancia@periodismosocial.org.ar

www.capituloinfancia.periodismosocial.net    
The Children’s Chapter Agency / Social Journalism was launched 
in 2000 as an initiative of the Third Sector group. Because of its 
significant impact, the initiative evolved into an independent or-
ganization in 2003. With the objective of improving the dialogue 
between the social sector and newsrooms, the institution collabo-
rates with communications professions to facilitate a more balan-
ced approach to social information and bolster the inclusion of 
perspectives advocated by civil society organizations in the media.

Bolivia
ANNI - Agencia Nacional de Noticias por la Infancia  

/ Eco Jóvenes 

Tel: (591) (2) 2845335 

annibolivia@ecojovenes.org

www.ecojovenes.org  
The National Children’s News Agency – ANNI / Eco Youth is 
a civil not-for-profit communication and development associa-
tion. Founded in 1997 by Bolivian communicators and journa-
lists to promote and defend the rights of boys, girls, and young 
persons, the entity pursues communication efforts focused on 
rights. Its activities are directed toward leveraging the proces-
ses for citizenship building by generating and supporting com-
munications initiatives for the education and development of 
children, teenagers, and young persons.

Brazil

ANDI - Agência de Notícias dos Direitos da Infância 

Tel: (55 61) 2102-6508 | Fax: (55 61) 2102-6550 

redandiamericalatina@andi.org.br   |   www.andi.org.br
The Brazilian News Agency for Children’s Rights  – ANDI is an 
NGO founded in 1993 by journalists. Its mission is to contribute 
toward enhancing the quality of public information on human and 
sustainable development, with an emphasis on the rights of children 
and teenagers. ANDI has become one of the primary channels for 
awareness-raising and mobilization in the Brazilian communications 
field and an international reference model. ANDI’s activities are roo-
ted in maintaining ongoing dialogue with newsrooms, communica-
tions groups, journalism schools, and organizations committed to 

advancing the social agenda.

Colombia

PANDI - Agencia de Comunicaciones: Periodismo Aliado 

de la Niñez, el Desarrollo Social y la Investigación 

Tel: (57 1) 2149296

direccion@agenciapandi.org   |   www.agenciapandi.org  
The Communications Agency: Journalism Allied to Children, Social 
Development, and Research –  PANDI is an organization devoted to 
promoting the rights of children on the Colombian media, political, 
and social agenda. Its activities focus special emphasis on children 
through the effort to ensure continuing and committed news covera-
ge. The Agency provides guidance from a rights perspective to gover-
nment, social, and private organizations on issues related to commu-
nication strategies,  media mobilization, event organization, corporate 
social responsibility programs, publishing, among other initiatives.

The Network agencies

Agencia PANDI

Equipo

Countries members of the Network

Countries negotiating to join the Network
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Costa Rica
DNI - Comunica con Respeto / Defensa de Niñas y Niños 

Internacional (DNI Costa Rica) 

Tel: (506) 2236-9134 / 2297-2880 | Fax: (506) 2236-5207 

info@dnicostarica.org   |   www.dnicostarica.org  
Communicate with Respect / International Children’s Defense – 
DNI Costa Rica is a social organization that has been engaged 
in the implementation of national, regional, and international 
programs since 1994. It is part of the Global DNI Movement, an 
initiative composed of more than 45 participating countries and 
founded on the UN Convention on the Rights of the Child, its op-
tional protocols, and other international human rights instruments.

Ecuador

ACNNA - Agencia de Comunicación de Niñas, Niños y 

Adolescentes / Fundación Yupana 

Tel: (593 2) 256-5364 / 255-1480 / 290-3632 

acnnainfo@acnna.ec

www.acnna.ec  
The Children’s Communication Agency – ACCNA / Yupana 
Foundation is a non-governmental organization founded in 1995. 
It is engaged in communications, participatory action, and social 
initiatives aimed at strengthening social movements active in citi-
zenship building, in particular that of children.

Guatemala

La Nana - La Agencia de Noticias a favor de la Niñez y la 

Adolescencia / Asociación Centro Civitas 

Tel: (502) 2434-6655 | Fax: 2433-9721 

cnavasdangel@yahoo.es

www.centrocivitas.org  
The News Agency for Children  – La Nana / Civitas Center As-
sociation is a communications, culture, and development NGO 
with the mission of contributing toward giving expression to 
communicators as human and social beings, as well as contribu-
ting to the promotion of voices, especially those excluded from 
the traditional spaces reserved for the expression of ideas and 
views. The entity is active in media monitoring (through La Nana 
and the Women’s and Media Observatory) and in the delivery of 
continuing assistance programs for professionals engaged in the 
effort to enhance the quality of the country’s journalism.

Nicaragua

Red Nacional de Comunicación por los Derechos de la 

Niñez y la Adolescencia / Centro de Promoción de los 

Derechos de la Juventud y la Infancia – Dos Generaciones

Tel/Fax: (505) 2266-4960 / 2266-4999 / 22668742 

redandi@dosgeneraciones.org

www.dosgeneraciones.org  
The National Communications Network for Children’s Rights / 
Center for the Promotion of the Rights of Youth and Children – 
Two Generations is a not-for-profit non-governmental organiza-
tion founded in 1990 to promote the social defense of children’s 
rights based on the view of children as subjects of rights.

Paraguay
Agencia Global de Noticias / Global Infancia de la Aso-

ciación Global

Tel/Fax: (595 21) 510-445 / 510-642 

agenciaglobal@globalinfancia.org.py

www.globalinfancia.org.py  
The Global News Agency / Global Association of Global Children 
is an organization composed of experts, all united and committed 
to the rights of children, that endeavors to strengthen citizen par-
ticipation and influence the legislative and public policy process 
in coordination with civil society stakeholders and the State. The 
organization is guided by the conviction that boys, girls, and tee-
nagers who are assured the full exercise of their rights can con-
tribute to the construction of a more just and democratic society. 
The Global News Agency strives to stimulate, in partnership with 
journalists, the media, and civil society organizations, views that 
offer substantive critiques, yet are respectful of the rights children.

Peru
Agencia Comunicación Educativa / Asociación Civil 

Equipo UNO Consultores 

Tel: (51 1) 445-5542 

agencia_comunicacioneducativa@yahoo.es

www.comunicacioneduca.org.pe  
The Educational Communications Agency / Team One Consultant 
Civil Association was founded in 2000 to contribute, through con-
sulting efforts and educational communication, to the objective of 
improving Peruvian human development rates, with an emphasis 
on the most disadvantaged segments of society. It is composed of 
a specialized staff representing a wide range of development fields, 

through which it has successfully executed, to date, fifty initiatives.

Uruguay
Voz y Vos - Agencia de Comunicación por la Infancia e la 

Adolescencia / El Abrojo 

Tel/Fax: (598 2) 9030144 / 9030144 

vozyvos@vozyvos.org.uy   |   www.vozyvos.org.uy  
The Communication for Children Agency – Voices and You / El Abrojo 
stimulates a communications culture among journalists, the mass me-
dia, information sources, and other social actors aimed at promoting 
the defense of children’s rights on Uruguay’s public agenda. Voices 
and You also encourages socially responsible and quality journalism.

Venezuela
Agencia PANA - Periodismo a favor de la 

Niñez y la Adolescencia / Cecodap 

Tel: (58 212) 952-8955   |   Fax: (58 212) 951-5841 

panas@cecodap.org.ve   |   www.cecodap.org.ve  
The Journalism for Children Agency – PANA  / CECODAP is a Vene-
zuelan social organization that works to promote and defend the rights 
of boys, girls, and teenagers. It was established in 1984 by initiative 
of a group of education and social science professionals. Following 
passage of the UN Convention on the Rights of the Child in 1989, CE-
CODAP began to devote its activities and proposals to the diffusion, 
follow-up, and defense of the rights of children in Venezuela.
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